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A spotlight on 2024 digital and traditional 
multichannel messaging
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D E L I V E R E D  
I N  F I V E 
L A N G U A G E S

Arabic
Burmese
English
Ojibwe
Spanish

83 Counties

566,441Reach

98.9% Video Completion Rate

S T R E A M I N G  T E L E V I S I O N

S O C I A L  M E D I A

20 Counties

105 Billboards

4,865,606 Reach

B I L L B O A R D S

5 Counties

604 Transit Posters

2,463,980 Reach

B U S E S

83 Counties

522 Social Media 

D R I V I N G  B I L L B O A R D S

10 Counties 24 Billboards4 Farmers Markets 651,500 Impressions

28 Counties

3,142,004 Impressions

1,294,427 Reach

M O B I L E  D E V I C E S

31,039 Impressions

7,071 Unique Reach

100% Engagement Score

W E B S I T E

O N  T H E  G R O U N D

40 Counties
Locations Served:
Corner Stores
Elementary, Middle, & High Schools
Faith Based Organizations

Food Pantries
Farmers Markets
Grocery Stores
Libraries
Parks and Recreation Departments
Senior Living Communities

429,331 Facebook Reach

749,062 Instagram Reach

22,810 Pinterest Reach

30,342 YouTube Reach
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